
 

Social media networks can help to promote brand awareness, give prospects access to your 
company 24/7, drive sales and establish your organization as a thought leader in your space. Social 
media allows you to directly connect with your customers so you can provide them with immediate 
value and engage them to interact with your products and company. If users engage, chances are 
they will "like" you. If they like you, they may become advocates. If they become advocates, they 
will likely become one of your most effective marketing channels.  
 
Many business leaders are confused and overwhelmed by social media networks like Twitter, 
Facebook, LinkedIn and YouTube. Even large companies are still experimenting and learning how 
social media can work for them. All companies are different and all audiences behave differently. 
Social media efforts should be carefully planned to target specific business objectives for your 
organization and results should be measured at regular intervals.  
 
If your company is still developing an integrated marketing strategy that encompasses your web 
site, search engine optimization, webcasts, newsletters, blogs and offline media, you may want to 
wade into social media with help from experts who are willing to take the time to get to know your 
business and work with you to develop programs that meet your goals. 
 
Here are a few ways businesses are benefiting from social media today: 
 
Application #1 - Reputation Management. In 2012, all businesses should be monitoring and 
managing their reputations online. Your customers and prospects (and even your competitors) are 
using search engines and social media networks to research your products, executive team, 
investors, customers and corporate culture. You have to be aware of what prospects are seeing, 
hearing and reading about your company. Reputation Management is becoming more important as 
users express their likes and dislikes in online (public) channels. 
 
Application #2 - Branding. According to statistics from the Content Marketing Institute, 68% of 
marketers are now using social media to build brand awareness. With social media, you have an 
opportunity to establish your company executives as thought leaders in your industry. Social media 
networks allow you to show off your company's personality, products and executives in ways 
traditional and other online media rarely can. 
 
Application #3 - Lead Generation. Social media can help companies to identify prospects, qualify 
leads, shorten the sales cycle and provide satisfied customers with a platform on which to become 
ambassadors for your products. In order to successfully generate qualified leads, social media 
content should be tailored for each phase of the sales cycle. 
 

For more information on how to use social media to meet your business objectives, 
please email info@crollsocial.com or phone Croll Social at (703) 863-8644.  

Visit us at CrollSocial.com, follow us on Twitter @CrollSocial, 'Like' Croll Social on Facebook and 
Connect with Chris Croll on LinkedIn. Thank you! 
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